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LIVING LONGER LIVING BETTER?

This document’s purpose is to offer some perspectives on health issues rising and
how they can impact the economy and companies organisation

As lifespan increases, questions are being raised about work-life balance,
well-being, healthy environments and healthcare.

Over half of today's 5-year-olds in the US will be expected to have a
100-year lifespan by 2050. For longer living to remain appealing,
consumers must feel psychologically equipped, emotionally motivated,

and inspired to maintain a broad outlook on the ever-changing world.

Business opportunity #1
THE Al COMPANION

E-AS S I STA N C E In the face of increasing loneliness, the Al companion has

been designed to reduce loneliness and stress.

We're currgntly entering a new digital era, witd:solutions
providing health care or health assistance thanks to'new
technologies. Is this the future of health and wellness fér
everyoney? v

B EASE ACCESS TO HEALTH

Employer insurance companies incentivise health-minded
behaviours with tools like online management,
WhatsApp messaging, free trial, coaching, mental health
therapy, or wellness platforms. This holistic approach
appeals to younger consumers who never had life
insurance before.

Casava (Nigerian), A start-up that provides low-cost
health insurance that can be purchased and managed
online, through an app.

-

Business opportunity #2

POLLUTION TRACKING \VIKONIMEIN 1A
Technologies like Sweden's "Luft Stockholm" app enable | H EA LT H — .
residents to track pollutant and allergen levels. This empowers e

individuals to make informed decisions about outdoor 7 A

activities, promoting better health and reducing Monitoring air. quallty is param

exposure to harmful pollutants. ion: poses a slgnlﬁcgnt_h_eq[t

While the climc e _ HELPING THE AGING POPULATION

major risks for mental illnesses are on t

rise, essentially but also 0o L S . . In Japan, where over 65s comprise a record of nearly 30%
and more recen f‘g; _ Ry of the population, Fureai Kippu, a time-based service

. ol g o AR where currency is equal to service hours, encourages
WhO represent BRI 2 o gl intergenerational care work.

PSYCHEDELICS ERA

e . SR The use of psychedelics to explore mental health and
R B LT R age-related aliments is changing the biopharma sector,

e AR with mind-altering medicines emerging as a distinct branch
of longevity healthcare.

whlle 70% of Americans hope to r$ach tha(
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