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India Leads Global Domestic Travel Trend, with 60% Preferring Holidays Within the 
Country: Allianz Partners Global Travel Confidence Index 2026 

➢ 87% of Indians plan to travel this summer, ahead of the global average of 74% 
➢ 85% of Indian travellers are likely to purchase travel insurance this summer  

➢ 83% of Indian travellers say geopolitical instability and stricter border controls are 
influencing destination choices 

➢ 84% of Indian travellers are concerned about extreme weather and environmental risks while 
travelling 

➢ 82% of Indian travellers plan to use or have already used AI to plan vacations 
➢ Experience-led travel surges, with 75% planning to attend concerts, festivals or performing 

arts events during trips 

New Delhi, 1st June 2026: Indians are among the world’s most avid travellers in 2026, with 
87% planning to go on holiday this summer - well above the global average of 74%, the Allianz 
Partners Travel Index 2026 shows. 

Allianz Partners’ newly launched Global Travel Confidence Index, conducted by Ipsos, finds 
that Indian travellers remain highly committed to holidays and experiences, but their travel 
choices are increasingly influenced by rising costs, geopolitical uncertainty, climate and 
evolving digital behaviour. 

The survey was conducted with 11,010 respondents across 10 global markets including India, 
China, United States, France, Germany, Great Britain, Italy, Spain, Switzerland and the 
Netherlands. 

Indian holiday plans are big on domestic travel 

India was the top global market for domestic travel intent with 60% of Indian travellers 
looking to holiday within the country this summer, well ahead of the global average of 42%.  

The findings suggest that in the context of rising travel costs and uncertainty, Indian travellers 
are increasingly leaning towards destinations closer to home and value-for-money travel 
experiences. 

Meanwhile, travel remains very important for Indian consumers. Despite economic pressures, 
the majority still put annual holidays first, reflecting the increasing importance of travel to 
wellbeing, leisure and personal experiences. 

Changing travel behaviour due to rising costs 

Despite strong travel intent, many Indian consumers are becoming more mindful about travel 
spending amid rising costs. 

The report says: 

• 76% of Indian travellers are cutting down on non-essential spending to make travel 
affordable  

• 72% say they are cutting back on vacation plans because of higher costs  

• 82% are worried travel costs will increase  

• 72% are worried about their personal financial situation when planning holidays 



 

 

 

The results indicate that Indian consumers still have a very aspirational mindset towards 
travel, but are more value conscious and thoughtful in their spending choices. 

Travel insurance increasingly linked to peace of mind 

As travel becomes more complex and uncertain, travellers are placing greater emphasis on 
protection and reassurance. Globally, travellers cited peace of mind, protection against 
disruptions and reimbursement for cancellations among the top reasons for purchasing travel 
insurance. 

In India too, travel insurance adoption is witnessing strong momentum with 85% of Indian 
travellers saying they are likely to buy travel insurance for their summer holidays. Peace of 
mind and general security are cited by 89% of insured Indian travellers as key reasons to 
purchase travel insurance, with medical assistance and repatriation support valued by 89% of 
insured Indian travellers. Furthermore, 65% anticipate being able to access 24/7 customer 
support and emergency assistance through mobile apps offered by travel insurers, 
underscoring increasing demand for seamless, digitally-enabled protection services. 

Experience-driven travel picks up in India 

The report notes a significant shift towards experience-led travel among Indian consumers, 
considerably higher than global averages across categories. 

Among Indian travellers, 75% are likely to attend concerts, festivals or performing arts events 
during vacations, 71% plan to attend sporting events while traveling, 73% are planning trips 
specifically around ticketed events or experiences, 74% intend to pursue sports or hobbies 
during holidays, 73% are considering wellness retreats and spa vacations and 74% are 
interested in cruises, expedition or riverboat-style travel experiences.  

These trends indicate that Indian travellers are looking for activity packed and experiential 
holidays over traditional travel. 

Rapid growth in AI-powered digitally enabled travel planning 

Among the most digitally engaged travellers in the world when it comes to planning a 
vacation are Indian travellers. 

The study found that 82% of Indian travellers have used or plan to use Artificial Intelligence 
tools to plan vacations, 78% feel vulnerable to cyber risks while travelling and 84% now 
consider environmental risks and extreme weather conditions while selecting destinations. 

The findings suggest that Indian travellers are increasingly aware of technology, safety, 
climate risks and travel preparedness. 

Decisions are influenced by geopolitical uncertainty and safety factors 

Indian travellers also said they were more worried about global instability and disruptions to 
travel. 

According to the report 83% say stricter border controls and geopolitical uncertainty are 
influencing destination choices, 85% are concerned about global geopolitical issues, 83% are 
worried about safety and security while travelling, 80% are concerned about delays and  

 



 

 

cancellations, 78% worry about health issues while travelling, 79% are concerned about public 
health risks, 75% are concerned about lost or delayed luggage, and 74% are worried about 
losing travel documents.  

The findings suggest that although Indian travellers continue to be keen to travel, confidence 
today is more about preparedness, flexibility and protection. 

Hybrid travel and remote work continue to shape travel patterns 

Indian travellers are also embracing flexible work-and-travel lifestyles. 

The report found 73% plan to extend trips to combine work and leisure, 77% intend to work 
remotely away from home for a few weeks, and 70% are considering longer-term remote 
working or digital nomad lifestyles. 

This highlights the growing overlap between work, leisure and travel among Indian 
consumers. 

Commenting on the findings, Charu Kaushal, Managing Director at Allianz Partners India, 
said, “Indian travellers continue to demonstrate strong confidence and enthusiasm for travel. 
What is evolving, however, is how consumers are planning and prioritising their vacations. 

Today’s travellers are more value-conscious, digitally enabled and experience-driven. They 
are seeking meaningful travel experiences while also paying closer attention to safety, 
flexibility, climate risks and financial preparedness. 

The findings also highlight the growing importance of domestic travel and the increasing role 
of technology, including AI, in shaping travel planning and decision-making. At the same 
time, the data reinforces that travellers increasingly view protection and preparedness as an 
essential part of the overall travel experience.” 

Sharing perspective on the findings, Parikshit Kohli, Sales Director, Travel at Allianz 
Partners India, said, “Indian travellers today are more informed, digitally connected and 
aware on managing travel related uncertainties. While the appetite to travel remains strong, 
we are seeing consumers put more emphasis on preparedness, flexibility and protection when 
planning their journeys. 

Travel insurance is increasingly viewed not just as a financial safety net, but an essential 
enabler of stress-free travel. “Today’s travellers expect comprehensive and seamless 
protection across their travel experience, from medical emergencies and trip disruptions to 
real-time assistance and digital support services.” 

The Global Travel Confidence report can be found here: Global Travel Confidence Index 2026 
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Notes to Editors 

These are the findings of an Ipsos survey conducted on behalf of Allianz Partners between 
March 20 and April 14, 2026. 

A total of 11,010 adults across 10 countries participated in the survey, including 1,001 
respondents from India. 

The India sample predominantly represents urban, educated and digitally connected 
consumers. 

This is the first edition of the Global Travel Confidence Index and therefore should not be 
directly compared with previous Summer Vacation Confidence Index studies. 

About Allianz Partners   

Allianz Partners is a world leader in B2B2C insurance and assistance, offering global solutions 
that span international health and life, travel insurance, mobility and assistance. Customer 
driven, our innovative experts are redefining insurance services by delivering future-ready, 
high-tech high-touch products and solutions that go beyond traditional insurance. Our 
products are embedded seamlessly into our partners’ businesses, sold through intermediary 
channels or directly to customers through the Allianz brand. Present in over 73 markets, our 
22,200 employees speak 70 languages, handle over 89 million cases each year, and are 
motivated to go the extra mile to offer peace of mind to our customers around the world.    

For more information, please visit: www.allianz-partners.com  

About Ipsos 

Ipsos is the world’s third largest market research company, present in 90 markets and 
employing more than 18,000 people. 

Our passionately curious research professionals, analysts and scientists have built unique 
multi-specialist capabilities that provide true understanding and powerful insights into the 
actions, opinions and motivations of citizens, consumers, patients, customers or employees. 
We serve more than 5000 clients across the world with 75 business solutions. 

Founded in France in 1975, Ipsos is listed on the Euronext Paris since July 1st, 1999. The 
company is part of the SBF 120 and the Mid-60 index and is eligible for the Deferred Settlement 
Service (SRD). 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP www.ipsos.com  

Social media  

Follow us on LinkedIn Allianz Partners  
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